Pleasure, arousal, dominance, and judgments about music in everyday life by Krause, Amanda & North, Adrian
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Table	2.	 	 	
Overall	Frequencies	Reported	Across	the	Responses	
		 Variable	 Frequency	 Percent	
Day	of	the	week	 Monday	 1197	 18.7	
	 Tuesday	 1557	 24.3	
	 Wednesday	 1138	 17.8	
	 Sunday	 978	 15.3	
	 Thursday	 825	 12.9	
	 Saturday	 370	 5.8	
	 Friday	 345	 5.4	
		 Total	 6410	 100	
Location	 At	home	 3442	 54.9	
	 In	a	car	 792	 12.6	
	 Other	 544	 8.7	
	 At	work	 534	 8.5	
	 At	a	friend's	house	 236	 3.8	
	 Walking	 182	 2.9	
	 Public	transportation	 154	 2.5	
	 Restaurant	 139	 2.2	
	 Shopping	 118	 1.9	
	 At	the	gym	 61	 1	
	 Pub	/	club	 38	 0.6	
	 Religious	worship	 26	 0.4	
	 At	a	concert	 9	 0.1	
		 Total	 6275	 100	
Activity1	 Commuting	 865	 13.6	
	 Eating	 805	 12.6	
	 Working	 567	 8.9	
	 Computer	/	internet/	email	 485	 7.6	
	 Self-care	 452	 7.1	
	 Watching	TV	 396	 6.2	
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	 Nap	/	resting	 374	 5.9	
	 Socializing	 331	 5.2	
	 Preparing	food	 203	 3.2	
	 Listening	to	music	 203	 3.2	
	 Doing	housework	 195	 3.1	
	 Exercising	 182	 2.9	
	 Reading	 157	 2.5	
	 Shopping	 134	 2.1	
	 Taking	care	of	children	 111	 1.7	
	 On	the	phone	 73	 1.1	
	 Outdoor	activities	 65	 1	
	 Volunteering	 49	 0.8	
	 Intimate	relations	 30	 0.5	
	 Praying	/	worshiping	/	meditating	 30	 0.5	
	 Other	 672	 10.5	
		 Total	 6379	 100	
Device	 Radio	 556	 30.2	
	 Mobile	mp3	player	 263	 14.3	
	 Computer	-	online	streaming	 185	 10	
	 Computer	-	own	collection	 178	 9.7	
	 Mobile	telephone	 146	 7.9	
	 Stereo	-	mp3	device	 145	 7.9	
	 TV	 121	 6.6	
	 In	public	-	recorded	music	 83	 4.5	
	 Mobile	CD	player	 72	 3.9	
	 In	public	-	live	artist/group/ensemble	 43	 2.3	
	 Stereo	-	record	 26	 1.4	
	 Tablet	 19	 1	
	 Stereo	-	cassette	 4	 0.2	
	 Mobile	gaming	device	 2	 0.1	
	 Mobile	cassette	player	 1	 0.1	
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Table	4.	








M	 SE	 95%	CI	 		
Device	
	 	 	 	 	 	 	 	 	 	 	 	Mobile	mp3	player	
	
	
5.21	 0.19	 [4.84,	5.58]	 #	 5.94	 0.14	 [5.68,	6.21]	 #	
Mobile	telephone	
	
















2.69	 0.18	 [2.33,	3.05]	 $	 4.35	 0.13	 [4.10,	4.61]	 $	
TV	
	
2.04	 0.25	 [1.55,	2.52]	 $	 3.83	 0.18	 [3.48,	4.18]	 $	
Computer	-own	collection	
	
5.10	 0.22	 [4.67,	5.53]	 #	 5.77	 0.16	 [5.47,	6.08]	 #	
Computer-	online	streaming	
	
4.64	 0.22	 [4.20,	5.07]	 #	 5.50	 0.16	 [5.19,	5.81]	
	Stereo	-	mp3	device	
	
4.54	 0.22	 [4.11,	4.98]	 #	 5.50	 0.16	 [5.19,	5.81]	
	Stereo	-	cassette	
	








3.43	 0.30	 [2.83,	4.02]	 $	 4.77	 0.22	 [4.34,	5.19]	 $	
In	public	-	recorded	 		 1.58	 0.26	 [1.07,	2.10]	 $	 4.14	 0.19	 [3.77,	4.52]	 $	
Location	
	 	 	 	 	 	 	 	 	 	 	 	At	home	 0.32	 0.02	 [0.28,	0.36]	 $	 5.19	 0.17	 [4.86,	5.52]	 #	 5.82	 0.12	 [5.86,	6.05]	 #	
At	a	friend's	house	 0.25	 0.04	 [0.18,	0.34]	 $	 4.06	 0.31	 [3.45,	4.67]	
	
5.02	 0.22	 [4.59,	5.46]	
	At	work	 0.27	 0.04	 [0.21,	0.35]	 $	 3.95	 0.27	 [3.41,	4.48]	
	
5.27	 0.20	 [4.88,	5.66]	
	In	a	car	 0.79	 0.03	 [0.73,	0.85]	 #	 5.18	 0.23	 [4.73,	5.63]	 #	 5.64	 0.17	 [5.31,	5.96]	 #	
Other	 0.17	 0.02	 [0.13,	0.22]	 $	 4.08	 0.25	 [3.58,	4.57]	
	
5.43	 0.18	 [5.08,	5.79]	





	Walking		 0.29	 0.05	 [0.21,	0.38]	 $	 4.82	 0.31	 [4.22,	5.43]	 #	 5.37	 0.22	 [4.93,	5.81]	





	Pub/	club	 0.61	 0.10	 [0.41,	0.77]	 #	 4.06	 0.52	 [3.05,	5.07]	
	
5.04	 0.37	 [4.45,	5.64]	
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Shopping		 0.21	 0.07	 [0.11,	0.38]	 $	 3.79	 0.61	 [2.59,	4.98]	
	
4.65	 0.41	 [3.84,	5.47]	





	At	a	concert	 0.65	 0.21	 [0.23,	0.92]	 		 2.18	 0.75	 [0.71,	3.65]	 $	 5.67	 0.54	 [4.60,	6.73]	 		
Activity	
	 	 	 	 	 	 	 	 	 	 	 	Commuting	 0.44	 0.04	 [0.34,	0.52]	
	
4.71	 0.23	 [4.25,	5.16]	 #	 5.84	 0.17	 [5.51,	6.16]	 #	










	Volunteering	 0.76	 0.09	 [0.56,	0.89]	 #	 5.07	 0.43	 [4.23,	5.91]	 #	 5.89	 0.32	 [5.27,	6.52]	





	Self-care	 0.30	 0.04	 [0.23,	0.38]	 $	 4.37	 0.27	 [3.85,	4.90]	
	
5.43	 0.19	 [5.06,	5.81]	















	Eating	 0.24	 0.03	 [0.18,	0.30]	 $	 4.02	 0.24	 [3.54,	4.49]	
	
5.31	 0.17	 [4.97,	5.65]	





	Nap/resting	 0.21	 0.04	 [0.14,	0.29]	 $	 3.29	 0.34	 [2.63,	3.96]	 $	 4.74	 0.24	 [4.26,	5.22]	 $	





	Intimate	relations	 0.23	 0.09	 [0.10,	0.46]	
	
2.40	 0.73	 [0.96,	3.84]	 $	 4.00	 0.53	 [2.95,	5.04]	 $	
Watching	TV	 0.24	 0.04	 [0.17,	0.32]	 $	 3.66	 0.32	 [3.02,	4.29]	
	
5.48	 0.23	 [5.03,	5.94]	
	Reading	 0.28	 0.05	 [0.19,	0.40]	 $	 5.01	 0.36	 [4.30,	5.71]	 #	 5.68	 0.26	 [5.17,	6.18]	
	Listening	to	music	 0.97	 0.01	 [0.93,	0.99]	 #	 4.72	 0.24	 [4.25,	5.18]	 #	 5.74	 0.17	 [5.40,	6.07]	 #	
On	the	phone	 0.13	 0.05	 [0.06,	0.26]	 $	 3.08	 0.62	 [1.86,	4.31]	
	
3.79	 0.45	 [2.90,	4.67]	 $	




meditating	 0.63	 0.12	 [0.39,	0.82]	 #	 4.04	 0.70	 [2.67,	5.42]	
	
5.75	 0.51	 [4.75,	6.75]	
	Other	 0.29	 0.03	 [0.23,	0.36]	 $	 4.54	 0.24	 [4.07,	5.00]	 #	 5.62	 0.17	 [5.28,	5.95]	 $	
(Table	continued)	
	 	 	 	 	 	 	 	 	 	 	 			 Engaged	d	 		 Arousal	e	 		




	 	 	 	 	 	 	
		
Mobile	mp3	player	 5.01	 0.17	 [4.67,	5.35]	 #	 4.94	 0.16	 [4.62,	5.26]	
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Mobile	gaming	device	 6.46	 1.27	 [3.98,	8.95]	
	
6.64	 1.24	 [4.21,	9.06]	
	Mobile	CD	player	 4.62	 0.25	 [4.13,	5.11]	
	
4.77	 0.24	 [4.30,	5.24]	
	Tablet	 4.36	 0.39	 [3.60,	5.13]	
	
4.81	 0.37	 [4.08,	5.53]	
	Radio	 3.40	 0.17	 [3.07,	3.72]	 $	 3.73	 0.16	 [3.42,	4.03]	 $	
TV	 3.50	 0.23	 [3.06,	3.94]	 $	 3.56	 0.21	 [3.14,	3.98]	 $	
Computer	-own	collection	 4.85	 0.20	 [4.46,	5.24]	
	
4.85	 0.19	 [4.48,	5.22]	
	Computer-	online	streaming	 4.45	 0.20	 [4.06,	4.84]	
	
4.41	 0.19	 [4.04,	4.78]	
	Stereo	-	mp3	device	 4.49	 0.20	 [4.10,	4.89]	
	
4.64	 0.19	 [4.27,	5.02]	
	Stereo	-	cassette	 5.04	 0.77	 [3.54,	6.55]	
	
4.75	 0.73	 [3.33,	6.17]	
	Stereo	-	record	 5.13	 0.35	 [4.45,	5.82]	
	
5.38	 0.34	 [4.72,	6.03]	 #	
In	public	-	live	 4.66	 0.28	 [4.11,	5.21]	
	
4.15	 0.26	 [3.64,	4.66]	
	In	public	-	recorded	 3.52	 0.24	 [3.05,	3.99]	 $	 3.87	 0.23	 [3.42,	4.31]	 $	
Location	
	 	 	 	 	 	 	 	At	home	 5.02	 0.15	 [4.74,	5.31]	 #	 4.82	 0.14	 [4.54,	5.10]	
	At	a	friend's	house	 4.30	 0.28	 [3.75,	4.85]	
	
4.06	 0.27	 [3.53,	4.58]	 $	
At	work	 4.62	 0.24	 [4.14,	5.09]	
	
4.74	 0.23	 [4.29,	5.20]	
	In	a	car	 5.19	 0.21	 [4.79,	5.60]	 #	 4.98	 0.20	 [4.60,	5.37]	 #	
Other	 4.79	 0.23	 [4.35,	5.23]	
	
4.87	 0.21	 [4.45,	5.29]	
	Public	transportation	 4.69	 0.29	 [4.13,	5.26]	
	
4.38	 0.27	 [3.84,	4.92]	
	Walking		 4.88	 0.28	 [4.33,	5.43]	
	
4.75	 0.27	 [4.23,	5.28]	
	Restaurant	 3.95	 0.34	 [3.29,	5.15]	 $	 3.97	 0.32	 [3.34,	4.60]	 $	
Pub/	club	 4.22	 0.47	 [3.30,	5.15]	
	
4.56	 0.45	 [3.68,	5.44]	
	At	the	gym	 4.83	 0.38	 [4.08,	5.57]	
	
4.78	 0.36	 [4.08,	5.49]	
	Shopping		 3.67	 0.56	 [2.58,	4.76]	
	
3.20	 0.53	 [2.16,	4.23]	 $	
Religious	worship	 4.88	 0.77	 [3.37,	6.38]	
	
5.43	 0.73	 [4.01,	6.86]	
	At	a	concert	 4.72	 0.73	 [3.29,	6.16]	 		 5.82	 0.65	 [4.54,	7.10]	 #	
Activity	
	 	 	 	 	 	 	 	Commuting	 4.92	 0.21	 [4.52,	5.33]	 #	 4.97	 0.20	 [4.58,	5.36]	 #	
Shopping	 4.37	 0.45	 [3.49,	5.26]	
	
4.76	 0.43	 [3.92,	5.60]	
	Working	 4.22	 0.26	 [3.71,	4.72]	
	
4.29	 0.24	 [3.81,	4.76]	
	Volunteering	 5.02	 0.40	 [4.24,	5.80]	
	
5.14	 0.37	 [4.40,	5.87]	
	Exercising	 5.24	 0.29	 [4.67,	5.82]	 #	 5.39	 0.28	 [4.85,	5.94]	 #	
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Self-care	 4.54	 0.24	 [4.07,	5.01]	
	
4.64	 0.23	 [4.19,	5.09]	
	Doing	housework	 4.75	 0.27	 [4.23,	5.28]	
	
4.87	 0.25	 [4.37,	5.37]	
	Taking	care	of	children	 4.49	 0.42	 [3.67,	5.31]	
	
4.15	 0.40	 [3.38,	4.93]	
	Preparing	food	 4.40	 0.28	 [3.85,	4.95]	
	
4.55	 0.27	 [4.03,	5.08]	
	Eating	 4.10	 0.22	 [3.67,	4.53]	 $	 4.51	 0.21	 [4.10,	4.92]	
	Socializing	 4.15	 0.24	 [3.68,	4.62]	 $	 4.72	 0.23	 [4.27,	5.17]	
	Nap/resting	 4.10	 0.31	 [3.50,	4.71]	
	
4.15	 0.29	 [3.57,	4.72]	 $	
Outdoor	activities	 5.03	 0.43	 [4.17,	5.88]	
	
5.36	 0.41	 [4.55,	6.17]	
	Intimate	relations	 4.08	 0.68	 [2.75,	5.41]	
	
4.45	 0.64	 [3.19,	5.71]	
	Watching	TV	 4.86	 0.30	 [4.28,	5.44]	
	
4.96	 0.28	 [4.41,	5.52]	
	Reading	 4.50	 0.33	 [3.86,	5.13]	
	
4.38	 0.31	 [3.78,	4.99]	
	Listening	to	music	 5.11	 0.22	 [4.69,	5.53]	 #	 5.03	 0.21	 [4.62,	5.43]	 #	
On	the	phone	 3.89	 0.57	 [2.77,	5.02]	
	
3.31	 0.54	 [2.24,	4.37]	 $	




meditating	 5.71	 0.65	 [4.44,	6.98]	
	
4.90	 0.61	 [3.70,	6.10]	
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Table	5.	
	 	 	 	 	 	 	 	GLMM	Analyses	Predicting	the	Ratings	Concerning	the	Music	 	 	 	
	 	
Variable	
Choice	Rating	(N	=	1607)	a	 Liking	(N	=	1602)	b	 Engaged	(N	=	1607)	c	 Arousal	(N	=	1608)	d	
F	 η2	 F	 η2	 F	 η2	 F	 η2	
Listener	variables	














F	(1,	1546)	=	13.77***	 .009	 F	(1,	1547)	=	5.88*	 .004	
Music	importance	












F	(1,	1546)	=	1.80	 .001	 F	(1,	1547)	=	3.51	 .002	
Contextual	variables	
Day	of	week	 F	(6,	1548)	=	0.68	 .003	 F	(6,	1543)	=	0.81	 .003	 F	(6,	1546)	=	1.95	 .008	 F	(6,	1547)	=	0.74	 .003	
Time	of	day	 F	(2,	1548)	=	2.80	 .004	 F	(2,	1543)	=	2.98	 .004	 F	(2,	1546)	=	0.05	 .000	 F	(2,	1547)	=	2.10	 .003	
Location	 F	(12,	1548)	=	7.35***	 .054	 F	(12,	1543)	=	3.60***	 .027	 F	(12,	1546)	=	2.55**	 .019	 F	(12,	1547)	=	3.08***	 .023	
Activity	 F	(20,	1548)	=	3.35***	 .042	 F	(20,	1543)	=	2.76***	 .035	 F	(20,	1546)	=	2.64***	 .033	 F	(20,	1547)	=	2.20**	 .028	
Device	 F	(13,	1548)	=	48.07***	 .288	 F	(13,	1543)	=	33.40***	 .220	 F	(13,	1546)	=	16.93***	 .125	 F	(13,	1547)	=	12.17***	 .093	
Pleasure	average	 F	(1,	1548)	=	0.28	 .000	 F	(1,	1543)	=	4.14*	 .003	 F	(1,	1546)	=	6.17*	 .004	 F	(1,	1547)	=	0.31	 .000	
Arousal	average	 F	(1,	1548)	=	1.04	 .001	 F	(1,	1543)	=	2.10	 .001	 F	(1,	1546)	=	0.47	 .003	 F	(1,	1547)	=	14.77***	 .009	
Dominance	average	 F	(1,	1548)	=	10.00**	 .006	 F	(1,	1543)	=	3.94*	 .003	 F	(1,	1546)	=	6.68*	 .004	 F	(1,	1547)	=	16.25***	 .010	
Note.	*	p	<	.05,	**	p	<	.01,	***	p	<	.001	
	 	 	 	 	 	 	a	Overall	model:	F	(58,	1543)	=	14.77,	p	<	.001		
	 	 	 	 	b	Overall	model:	F	(60,	1546)	=	8.29,	p	<	.001		
	 	 	 	 	 	 	c	Overall	model:	F	(58,	1548)	=	24.71,	p	<	.001	
	 	 	 	 	 	d	Overall	model:	F	(60,	1546)	=	10.73,	p	<	.001	
	 	 	 	 	 	
